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Many people are talking about interac-
tive TV, but only few have produced it so 
far. Eurescom mess@ge editor-in-chief 
Milon Gupta talked to someone how did: 
Mika ‘Lumi’ Tuomola, artistic director of 
Crucible Studio at the Media Lab of the 
University of Art and Design Helsinki  
As director, he has created one of the first 
really interactive comedies, “Accidental 
Lovers”, which was broadcasted on Finn-
ish TV.

How do you define interactive TV?
Mika Tuomola: Instead of “interactive 
TV”, which is too fuzzy, I prefer the term 
“shape-shifting media”, which, according 
to EU project NM2, is defined as non-linear 
broadband media that can be personalised 
to suit the preferences of the individual 
user. Whether you call it interactive or 
shape-shifting, the characteristics of tele-
vision need to be preserved, it should re-
main more than just menus and additional 
information. The shape-shifting occurs in 
the re-organisation of actual audiovisual 
material, its real-time edits, camera angles, 
sound tracks, plot lines, et cetera. So it is 
interactive television by the means of tele-
vision’s own language: moving image, audio, 
drama and storytelling.

What are the benefits of interactive TV 
for the viewers?
Mika Tuomola: Like all new forms of story
telling narrating our daily life, and more, 
interactive television provides us a new 
angle towards the very fabric of reality. As 
the engager is no longer told things from 
one point of view only, but has an active 
role in navigating many points of view, it 
changes how we perceive any broadcasted 
information. I think this change is towards 
the better, because the multiple points of 

view and non-linearity are the way to go; 
they are closer to the reality of life, or, to 
say it with Shakespeare’s Hamlet: “The 
purpose of acting was and is to hold a mir-
ror up to reality”.

On top of this important cultural matter 
are, of course, all convenient benefits of 
shape-shifting television programmes, like 
getting your own close-ups, framings, 
lengths of news, et cetera. It makes your 
life simpler and enables a personalised way 
of creating your own fan relationship to 
your own favourite television programme.

Which interactive TV programmes have 
already been realised in Finland, and 
which are planned in the future?
Mika Tuomola: Besides the internation-
ally popular reality television programmes, 
the Finnish television has many real-time 
interview and chat programmes on air, as 
well as early day and late night interactive 
games that can be played on mobile 
phones and viewed on national television. 
In addition, a lot of experimental shape-
shifting television programmes have been 
introduced since the late 90s, like the late 
night show “Aquarium”, in which viewers 
could influence by voting what the char-
acters do while they cannot sleep. Com-
puters processed the voting decision in 
real-time. 

More recently, there has been “Acciden-
tal Lovers”, a participatory black comedy 
about love produced by Crucible, which 
was broadcasted on Finnish TV channel 
YLE 1 in Winter 2006/2007. The engagers 
could affect the unfolding drama of the 
odd romantic couple via mobile phone 
and Internet.

Looking into the future, Sankari Pro-
ductions is planning an episodic “Movie 
Karaoke”, in which television engagers 

can give a real-time voice-over to the tele-
vision programme’s lead characters and 
thus influence the plot.

What are the major technological chal-
lenges for providing more interactive TV 
formats?
Mika Tuomola: In automated systems, 
the main challenge is definitely the com-
puters’ ability to understand storytelling 
logic and rhetoric, something practiced by 
people for thousands of years, as well as 
the language of moving images and sound. 
That is why many television programmes 
use human hosts, directors and editors to 
get through the interactive, shape-shifting 
parts.

What are the business models, and who 
will be the main players in the area of in-
teractive TV?
Mika Tuomola: Advertising will definitely 
remain the core source of revenues.  How-
ever, there will be new revenue models in 
addition to the old ones. New business 
models will include engager communities 
doing engager-to-engager content sharing 
and engager-to-broadcaster models, like 
on BBC News. The old broadcaster-to-
engager model will continue, but there 
will also be new forms. As an artist, or 
content developer, I am most interested in 
the business models that investigate what 
the engager-to-engager model can offer to 
the direct relationship between the artists, 
content-originators, and their engagers.

How do you envisage the TV experience 
to be different from today’s in ten years?
Mika Tuomola: My vision of my TV ex-
perience in ten years is like that: I watch a 
comedy series with a dark undertone, 
which I like – take, for example, “Six Feet 
Under” or “Singing Detective”. As my fa-
vourite character makes an unjust remark 
about another character, whom I dislike, I 
want to see whatever is happening to her. 
So, I change to her point-of-view, just by 
expressing my wish to see the story from 
her perspective. I am at awe of the change, 
or shape-shifting, of the drama, as I sud-
denly see the world through her eyes. I 
still dislike her, but I understand her, and 
also my character, better – well enough  
to shift back to my favourite character’s 
point-of-view, which suddenly seems su-
perficial, superficial enough for me to 
want to see whether she is really all that 
terrible. The drama is starting to have the 
depth of a good novel. In short: my TV 
experience in ten years will be the best  
media experience I have ever had.
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